Thirty four grammar, usage, and style errors—--maybe more—appear in these three paragraphs. Each of these intentionally-placed errors was selected with regard to how commonly it appears, even in high-end materials. The rise of software spelling and grammar tools in the 1990s has much to do with this.

The client may have no idea how weak his or her writing may be. Advertising and design firms, generally more oriented toward visual content, often aren’t set up to ensure the written integrity of the pieces they produce. Project managers may not miss having a real writer on the project ’tilsomeone who can write points out how much better its quality could—or should—have been. This can make a project manager and/or an agency look and feel bad.

I work with ad firms and communications departments that realize the ability to string words together does not make one a writer. While, on the surface, this particular self-promo piece focuses on grammar, I simply can’t overemphasize what I can do for you in writing headlines, body copy, and editorial matter. (I also happen to know a thing or two about marketing.). Call me and see. Thank you for your interest.

